HEMICAL e-media
CGNG'"«“'"G specifications

Digital Specs
Website

 File Formats: FLASH, GIF or JPG

* Please note: If a flash file is
being provided, please make
sure the following action

hard coded/embedded in the
file. We will put the URL on
the order. In addition please
provided a backup gif/jpg file
* on (release) {getURL (_levelO.
clickTag,“_blank”); }
* Animation: Yes, If the ad
is animated, it should
continuously loop
« File Size: The file size must
be 50K or less.

E-letter

* Flash Ads accepted: No
* File Formats: JPG only

script coding is inserted in T
the file and the URL is NOT =

¢ Animation: No

« File Size: The file size must
be 40K or less.

 Text/logo ads available
(50 -100 words text & logo size
150x100, plus website link)

Leaderboard
728 x 90

Medium
Rectangle .~

_~"300x 250

Standard —
/ 468 x 60

Skyscraper .~
160 x 600

Button
160 x 160

GENERAL TERMS AND CONDITIONS - EMEDIA

= This agreement sets out the terms and conditions whereby
Access Intelligence, LLC (“Publisher”) will publish advertisements
(“ads”) on the Chemical Engineering website as requested by the
undersigned Advertiser.

Advertiser has designated the undersigned Agency to act on its
behalf.

Unless Advertiser gives Publisher written direction limiting the
authority of Agency, any communication that Publisher may
receive from Agency will be deemed to be given on behalf of,
and binding on, Advertiser, and any communication given by
Publisher to Agency will be deemed to have been given to, and
will be binding on, Advertiser.

Publisher will not be bound by, and will disregard, terms and
conditions appearing on insertion orders or copy instructions
which conflict with provisions of this rate card.

No ad will be published unless a signed insertion order setting
out the ad terms to include start and end dates is received by
Publisher.

If Advertiser cancels during the course of a campaign, Advertiser
will be billed for the entire month in which the cancellation is
received. If the campaign is based on impressions, Advertiser
will be billed for the impressions expected (based on a monthly
contract average) in the month in which the cancellation is
received.

Ad cancellations will not be considered authorized by Advertiser
unless written confirmation thereof is received by Publisher.

Unless copy changes are specified by Advertiser in writing prior
to ad commencement date, Advertiser’s most recent ad will be
inserted.

Advertiser is responsible for checking the ad for corrections and
providing prompt written notice of errors or changes. Publisher is
not responsible for correcting an error in an ad unless Advertiser
has notified Publisher in writing.

If all necessary ad materials are not received by Publisher prior
to the ad commencement date, Publisher can not guarantee
inclusion of such materials.

All ads are subject to approval by Publisher. In its sole and
absolute discretion, Publisher may refuse any ad submitted and
may cancel any order for any ad.

Although efforts will be made to comply with positioning
requests, final positioning of ads is at the sole discretion of the
Publisher. In no event will adjustments or refunds be made
because of the position of an ad.

The Advertiser or their Agency will be billed a premium not less
than 15% of earned gross rate for advertising materials produced
by the Publisher.

Advertiser and Agency agree, jointly and severally, to

indemnify and hold Publisher harmless from any loss, liability,
damage, claim or expense, including reasonable attorney’s

fees and all other costs of litigation or settlement, arising out

of or attributable to the Advertiser’s ads. Publisher’s right of
indemnification extends, without limitation, to any claims for
libel, slander, invasion of privacy, unfair trade practices, copyright
infringement or trademark infringement.
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= Publisher will not be responsible for any loss or damage
(including, without limitation, consequential damages) of
any kind arising out of, or attributable to, errors or omissions
in ads except for Publisher’s failure to correct errors clearly
communicated in writing by Advertiser and received by Publisher.

= In no event will Publisher’s liability for any ad exceed the amount
charged by Publisher for such ad.

= Payment by Advertiser is due in full 30 days from invoice date.

If not paid within 30 days, a late charge equal to the greater of
$5.00 or 1.5% of the unpaid invoice will be automatically added
to the invoice amount per month.

= Failure to pay as agreed may result in the placement of the
account with a collection agency or attorney. If so, to the

extent permitted by law, Publisher may charge and collect from
Advertiser and Agency, jointly and severally, any collection costs
and expenses, including court costs and reasonable attorney’s
fees, in addition to all invoiced amounts, late charges and interest.
ADVERTISER AND AGENCY WILL BE JOINTLY AND SEVERALLY
LIABLE for paying all amounts owed to Publisher pursuant to this
agreement.

= Any invoice submitted to Advertiser will be deemed conclusive
as to its correctness unless Advertiser provides a written, detailed
objection to Publisher within 30 days of invoice date.





